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On�November�20,�2025,�FMR�Cross-Border�Sourcing�·�The�7th�Retail�Fresh�Food� Ingredients�Exhibition�
successfully�concluded�at�the�Shanghai�New�International�Expo�Centre.
The�exhibition�was�held�concurrently�with�PLF�Cross-Border�Sourcing�·�The�18th�Private�Label�Fair�Asia.�
To� ensure� a� high-quality� business� negotiation� environment� for� professional� buyers,� the� organizers�
implemented�stricter�visitor�screening�measures�than�in�previous�editions,�significantly�enhancing�on-
site�sourcing.�
Over� the� three-day� exhibition,� the� show� attracted� 26,711� professional� visits� from� 54� countries� and�
regions� worldwide,� covering� 34� provincial-level� administrative� regions� of� China,� including� Taiwan.
A�total�of�988�high-quality�source�enterprises�participated,�with�over�300�exhibitors�specializing�in�fresh�
food� and� food� ingredients.� In� parallel,� 20� professional� forums� and� matchmaking� activities� were�
successfully�hosted,�creating�a�highly�efficient�communication�and�sourcing�platform�for�the�retail�and�
foodservice�industries.
Focusing�on�modern�household�consumption�scenarios�and�evolving�retail�demands,�this�edition�of�FMR�
presented� a� comprehensive�“five-meals-a-day”� fresh� food� solution.� Exhibits� covered� fruits� and�
vegetables,� ready-to-eat� food,� ready-to-cook� meals,� prepared� dishes,� meat,� poultry� and� eggs,� dairy�
products,�bakery�items,�hotpot�ingredients,�and�more—fully�meeting�the�one-stop�procurement�needs�of�
supermarkets,�e-commerce�platforms,�catering�operators,�and�hospitality�channels.�

26,711

10%�YoY�growth
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EXHIBITOR 
ANALYSIS

88%

79%

67%

64%

59%

44%

41%

69.67%

22.31%

5.62%

1.21%

1. 02%

0. 17%

Exhibitor�Objectives�(Percentage)

Exhibitor�Satisfaction

Maintaining existing business relationships

Establishing new business relationships

New product launches

Preparing for future business transactions

Company image and product promotion

Researching market competition dynamics

Experience exchange

Excellent

Very Good

Good

Average

Poor

Not yet evaluable     

Daily Necessities Food ��.��%

Prepared Food Products ��.��%

Fruits, Vegetables & Green Plants �.��%

Fresh Food Ingredients �.��%

Soy & Dairy Products �.��%

Beverages & Instant Drinks �.��%

Leisure Snacks �.��%

Service & Packaging �.��%

Meat, Poultry & Eggs �.��%

Aquatic Products & Seafood �.��%

Confectionery & Jelly �.��%

Guangxi Pavilion �.��%



As a large-scale food processing enterprise in China, our company focuses on the R&D, 

produc�on, and sales of wheat-based products. At this exhibi�on, we highlighted our private 

label customized products and new health-oriented func�onal items, while ac�vely engaging 

in coopera�on with retail channels to achieve mutual brand and market empowerment. The 

exhibi�on was accurately posi�oned, efficiently addressing core retail channel needs and 

bringing together high-quality resources. It aligns closely with our development strategy and 

offers high matchmaking efficiency and communica�on value.

                                         — Hebei Jinshahe Flour Group Co., Ltd.   Ge Nana | Sales Manager

Founded in 2008 and based in Shandong Province, our company specializes in the R&D and 

produc�on of pastry products, including steamed buns, pots�ckers, steamed dumplings, and 

siu mai. We have established a diversified product por�olio, with core products achieving 

sales of over five million units. This was our first �me par�cipa�ng in a retail fresh food 

exhibi�on. We found the on-site atmosphere very posi�ve, received visits from several large 

clients, and obtained customized demands and coopera�on inten�ons. We hope to reach a 

broader consumer base in the future.

                                                 — Jinan Kangfa Food Co., Ltd.   Ma Ying | Marke�ng Director

Our company specializes in producing probio�c-fermented Korean kimchi that meets 
interna�onal standards, with no pes�cide residues. We are commi�ed to providing clean-
label foods that support gut health for global consumers. This is our second �me par�cipa�ng 
in the exhibi�on. Last year, we successfully connected with mul�ple end-market channels 
through the show, which served as an important bridge between our company and large retail 
chains na�onwide.
         — Sichuan Chunyu Mansion Biotechnology Co., Ltd.    Chun Yingzhi | General Manager

Our company focuses on food customiza�on and private label development, with businesses 

covering supermarket prepared foods, convenience foods, and new consumer brands. At this 

exhibi�on, we highlighted six major product series in line with industry trends toward 

tradi�onal cra�smanship and clean-label ingredients. This was our first �me exhibi�ng, and 

we hope to deepen coopera�on and expand partnerships within the new retail environment.

                                        — Zhengzhou Qianwei Selected Supply Chain Management Co., Ltd.

                                                                                                                         Tao Baijing | General Manager

We are very pleased to par�cipate in this exhibi�on, which provides an excellent opportunity 

to communicate with various retail enterprises and retail systems across the industry, while 

also serving as a valuable pla�orm to showcase our brand.

                                  — Hebei Yixian Food Co., Ltd.  Si Mingming | General Manager

As a first-�me par�cipant, we did not have very high expecta�ons ini�ally. However, a�er 

arriving at the venue, we were pleasantly surprised by the strong visitor traffic and overall 

experience. We are very grateful to the organizers.

                 — Henan Fengrui Food Co., Ltd.  Yuan Wanyu | Promo�on Department

Visitor�Testimonials

Our company is a listed enterprise covering the en�re agriculture and animal husbandry value 
chain, from breeding to end-market sales. We are commi�ed to serving agriculture, rural 
areas, and farmers, and have undertaken food supply tasks for the Winter Olympic Games. We 
believe exhibi�ons are an important pla�orm for showcasing cu�ng-edge products, helping 
consumers and distributors understand the latest achievements, while also providing 
valuable opportuni�es for exchange and learning. Our team gained a great deal from this 
exhibi�on.

    �����������—�Yike Food Group Co., Ltd. (Jiangsu)  Wu Wentai | Marke�ng Director, Poultry BU

Our company focuses on frozen food products, including pan-fried dumplings, boiled 

dumplings, wontons, and other pastry items. One of our core products, pan-fried dumplings, 

is especially easy to prepare, requiring only five minutes without adding oil or water. The 

exhibi�on was professionally organized with con�nuously improved visitor experience, 

showing greater maturity and standardiza�on compared with previous edi�ons. As a repeat 

exhibitor, we have clearly felt the exhibi�on's ongoing progress and its growing influence and 

appeal within the industry.

                              — Liaoning Wu Dasao Food Co., Ltd.  Gao Xing | Execu�ve General Manager

Through this exhibi�on, we connected not only with retailers, but also with supermarkets 

and e-commerce pla�orms. It has built a direct communica�on pla�orm between food 

ingredient suppliers and retail buyers.

                     — Henan Jinrui Food Co., Ltd.Yuan Xiaoyu | Promotion Department

Through this exhibi�on, we connected not only with retailers, but also with supermarkets 

and e-commerce pla�orms. It has built a direct communica�on pla�orm between food 

ingredient suppliers and retail buyers.

                       — Henan Jinrui Food Co., Ltd.Yuan Xiaoyu | Promotion Department



During� the� FMR� exhibition,� team�members� from� enterprises� including�Walmart,� Metro,� ALDI,� JD.com,� Yonghui� Superstores,�

Rainbow�Department�Store,�Beijing�Shouhang�Supermarket,�Chengdu�Ito-Yokado,�RT-Mart,�Dawuhe�Trading,�Dingdong�Maicai,�

Guangdong� Tianfu,� Guangzhou� Lotus� Supermarket,� Kidswant,� Hangzhou� NetEase� Yanxuan,� Henan� 567� Fresh� Supermarket,�

Henan�Huayu�Baijia,�Heze�Jiahe�Shopping�Mall,�Hema,�Hunan�Jiahui�Department�Store,�China�Resources�Vanguard,� Lianhua�

Supermarket,� Qingdao� Liqun,� Sanjiang� Shopping,� Shandong� Xinxing,� Shaanxi� Quandou� Industry,� Shanghai� Lawson,� Shizu�

Group,�Xuchang�Xindaxin,�Zhengzhou�Dennis�Department�Store,�CNPC,�and�others�were�all�present�to�explore�new�products,�

discuss�cooperation�opportunities,�and�contribute�to�the�development�of�a�robust�fresh�food�supplier�system.

汇聚全球各国及地区观众

Fresh-Food Specialty Stores International & Domestic Supermarkets/Hypermarkets, Top 100 Retailers Fresh-Food New Retail Fresh-Food E-commerce Convenience Stores Hotels & Catering



观众寄语

有店铺零售业态

⽆店铺零售业态

品牌/IP定制

进出⼝贸易商

第三⽅服务商

⽣产制造商

政府机构

商协会

媒体

其他

经销商/供应链

34.08%

19.26%

18.90%

7.98%

5.37%

4.98%

3.92%

3.41%

1.45%

0.35%

0.31%

商超经销商/贸易商品牌商餐饮电商制造商其他第三方服务便利店专业店媒体商协会酒店政府机构

Jiang Haifeng, Marke�ng Director of Suzhou Xiaomianao E-commerce: 

“Through market insights, we found that private labels are highly popular 

and recognized by consumers, so we judge that private labels will be a strong 

growth driver in the future. Thank you to the organizers for the 

invita�on—we met many outstanding food industry prac��oners and supply 

chain brands. Embracing e-commerce is a great way to seek more 

development opportuni�es, and we hope more excellent factories and 

brands will contact us.”

34.08%

19.26%

18.90%

7.98%

5.37%

4.98%

3.92%

3.41%

1.45%

0.35%

0.31%

Fu Jiajie, Deputy Director of Shanghai Qingmei Supply Chain Co., Ltd. (Pinshang Life):

"The exhibi�on is a gathering place with extremely high informa�on density. For 

us, themain purpose of par�cipa�ng is to understand the latest industry 

trends—for example,which direc�ons we overlooked and should revisit, or 

which projects need to be elevated topriority status. Addi�onally, we hope to 

meet more long-term coopera�ve supplier partners through the exhibi�on."     

Wang Yuanyuan, Private Label Development Director of Xuchang Xindaxin 

Trading Group Co., Ltd.: 

“Private label has been a key development focus for Xindaxin in recent years. We plan 

to focus on frozen products (such as xiaolongbao, glu�nous rice balls, dumplings, etc.) 

and general merchandise in the future. Communica�ng with peers at this exhibi�on, 

understanding the latest development direc�ons of private labels, and mee�ng 

more factories that meet our private label development condi�ons have brought 

great gains. Thank you to the organizers for the invita�on.”

Mu Mu, Category Director of Personal Care & Home Cleaning at JD.com 1P 

Member Store: 

“In recent years, JD.com 1P Member Store has strived to create healthy 

products, including low GI, an�bio�c-free, high-protein, organically cer�fied, 

and geographically indicated products. We hope to find partners who share our 

philosophy, can control quality throughout the en�re chain from raw materials 

to produc�on and later transporta�on, and provide consumers with high-

quality, cost-effec�ve, and healthy products.”

Zhao Xiangyang, Procurement Director of Henan 567 Business Management Co., Ltd.: 

“The future development direc�on of our 567 private label focuses on healthy 

and safe regular products that meet consumers' daily needs, such as clean 

ingredients, zero addi�ves, and organic food. Par�cipa�ng in this exhibi�on has 

allowed us to meet excellent domes�c suppliers and provided valuable insights 

for our future private label development. This trip was very worthwhile.”

Zhu Zhiyong, Founder of Xunwu She (Money-saving Supermarket): 

“Par�cipa�ng in the exhibi�on has greatly changed my percep�on. My 

biggest gains are: first, finding factories that can provide high-quality 

products and processing capabili�es for our system; second, seeing excellent 

domes�c and interna�onal private label products; third, reconnec�ng and 

c o m m u n i c a � n g w i t h p r e v i o u s c o o p e r a � v e b r a n d s o r  p o t e n � a l 

partners—especially strengthening emo�onal exchanges within China 

Merchants Joint Sourcing.”

Brick-and-mortar retail formats

Manufacturers

Distributors/Supply Chain

Brand/IP Customization

Others

Import & Export Traders

Non-store retail formats

Third-party Service Providers

Media

Organization/Associations

Government Agencies 

Visitor�Categories�(Percentage)
Supermarkets  17.76%

Distributors / Traders  17.40%

Brand Owners  15.42%

Foodservice / Catering  11.92%

E-commerce  10.67%

Manufacturers  8.70%

Others  7.46%

Third-party Services  3.58%

Convenience Stores  2.19%

Specialty Stores  1.68%

Media  1.61%

Industry Associations  0.66%

Hotels  0.66%

Government Agencies  0.29%
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22

1000

The 2025 Fresh Food Master Class, co-organized by the Fresh-Food 
in Modern Retail Trade Show (FMR) and The Third Eye on Retail, 
was held from November 18 to November 19. Following thorough 
prepara�on, nearly 40 speakers and over 500 representa�ves from 
retail enterprises par�cipated in the program.

Wang Peng, Execu�ve Deputy General 
Manager of Zhongshang Supermarket
As the host, he delivered the opening 
rema rks , emp h as i z in g that “food is 
fundamental to the people,” and that 
doing a good job in food and f r e s h 
products is the mission and responsibility
of retail professionals.

Chen Liping, Professor at Capital University of 
Economics and Business
He elaborated on the transforma�on of China's retail 
industry, no�ng that the sector has entered a new 
cycle in which food-focused supermarkets will play a 
leading role.

Chen Mufan, Commercial Director of Worldpanel Consumer Index
He shared insights into fresh food consumer trends for 2025, 
poin�ng out that purchase frequency is increasing while 
spending per transac�on is decreasing, indica�ng a shi� to
ward more ra�onal consump�on.

Zhang Xin, Chairman of Apio Supermarket
He delivered a presenta�on themed “The Cra�smanship 
Spirit in Retail Opera�ons,” systema�cally explaining 
how Apio achieves Japanese-style merchandising 
standards, strengthens differen�ated products, and 
standardizes fresh food opera�ons.



Sub-forums

2025�Fresh�Food�Master�Class�—�Supermarket�Aquatic�Products�Category

2025�Fresh�Food�Master�Class�—�Supermarket�Processed�Food�Category

Si Kai, General Manager of Sunshine Supermarket
Shared insights on “Understanding Fresh Food 
Opera�ons from a Category Management Perspec�ve.”
He pointed out that to effec�vely answer the 
ques�on of “selling the right products,” retailers 
must develop a deep understanding of customer 
needs and consumer shopping behavior.

2025�Fresh�Food�Master�Class�—�Seminar�on�Supply�Chain�
Transformation�and�Discount-oriented�Retail�Transition

2025�Fresh�Food�Master�Class�—�Supermarket�Meat�Operations�Sub-forum

On-site�Activities

Ma Zhenkai, Head of East China Region, Qian Dama
Shared insights on “Uncovering the Profit Drivers of 
Community Fresh Food Markets in East China.”
He emphasized that regardless of the business model, 
a “user-centric” approach remains �meless.

Ailun, Founder of Chaolun Consul�ng
Shared the marke�ng logic behind ALDI's rapid success.
He noted that one of ALDI's key success factors is 
reducing its SKU count to around 1,500—only one-tenth 
of that of tradi�onal supermarkets.

Li Wenbiao, Deputy General Manager of Iceland Lab Base
Shared insights on “Development Trends and 
Opportuni�es in Supermarket Frozen Foods.”
He emphasized that “frozen products are not a 
suppor�ng role, but a leading role in the future.”

Li Ziyu, Chief Analyst at Guosheng Catering
Delivered the opening remarks as the host.

Fande, General Manager of Hema Bakery
Shared insights under the theme “Star�ng with Hit 
Products, Ending with Warm Companionship in 
Everyday Meals.”

Wu Deyin, Head of Quality Control Center, 
Dingdong Maicai
Shared insights on “Deconstruc�ng the Fresh Food 
Supply Chain and Strengthening Quality Control from 
the Source.”

Jia Jifa, Opera�ons & Procurement Director of 
Yijiaqin Supermarket
Shared insights on “How Should Fresh Food Be Adjusted 
During Major Supermarket Transforma�ons?”

2025�Fresh�Food�Master�Class�—�Supermarket�Bakery�Category

Huang Yanping, General Manager of Zhongbei Egg Tart
Shared insights on “The Logic Behind Crea�ng Bakery 
Bestsellers.”

Huang Yanping, General Manager of Zhongbei Egg Tart
Shared insights on “The Logic Behind Crea�ng Bakery 
Bestsellers.”

Wang Zi, Board Director of Wangsen Educa�on Group
Shared insights on “Building a Bakery System for 
Supermarkets.”

An Lu, Assistant to the Chairman of 
Wangsen Education Group
Moderator delivers the opening remarks



The�2025“� Guangxi�Quality�Products”�Promotion�&�Showcase�Event�was�successfully�held�on-site�at�the�FMR�exhibition.

The event successfully brought together mul�ple resources, including 

government authori�es, chambers of commerce, industry associa�ons, 

and high-quality enterprises from both regions. It fully leveraged the 

pla�orm's role as a bridge and connector—promo�ng not only products, 

but also the regional brand image and industrial strengths of Guangxi. By 

combining on-stage presenta�ons with off-stage product tas�ng and 

business discussions, the event balanced a strong sense of ceremony with 

an open and flexible communica�on atmosphere, enabling par�cipants to 

experience products in depth, engage in efficient exchanges, and 

enhancing overall immersion and interac�vity.



� � � � � �第⼗⼋届全球零售⾃有品牌产品亚洲展为⾏业创造多样化机遇，助⼒参展商全⽅

位对接专业采购商。精⼼策划了6场专题零供对接会。华商联采对接会，浙闽零供对接

会、商超对接会、电商对接会、餐饮对接会、零供对接会。

�������来⾃湖南参展商的张先⽣表⽰：“⾮常感谢主办⽅为我们搭建了如此丰富的对接渠道，

我们是可以溯源的⼯⼚，以往找⼀个商超渠道都需要费九⽜⼆⻁之⼒，但是在PLF可以批

量对接商超渠道，这是参加其他展会没有过的。”

北京⾸航超市、成⼭农场（西安）、河北邢台家乐园超市、河南哈⽶客超市、⿊⻰江省庆购⽣

鲜连锁超市、欢乐爱家超市、开封兆祥商贸、⼭东新星集团、苏⼩柳（上海）餐饮、甜递⽣活

超市等企业携明确采购需求到场，与展商开展⼀对⼀洽谈，显著提升了对接效率。

��������

The Fresh-Food in Modern Retail Trade Show (FMR) created diversified 

opportuni�es for the industry, helping exhibitors connect with 

professional buyers in a comprehensive manner. In addi�on to the regular 

exhibi�on zones, the show carefully organized six themed retail–supplier 

matchmaking sessions. On the opening day, the FMR retail–supplier 

matchmaking session was successfully held. Enterprises including Beijing 

Shouhang Supermarket, Chengshan Farm (Xi'an), Jialeyuan Supermarket 

of Xingtai (Hebei), Hamike Supermarket (Henan), Qinggou Fresh Food 

Chain Supermarket of Heilongjiang Province, Huanle Aijia Supermarket, 

Kaifeng Zhaoxiang Trading, Shandong Xinxing Group, Suxiaoliu (Shanghai) 

Catering, and Tiandi Shenghuo Supermarket a�ended with clear 

procurement demands and conducted one-on-one nego�a�ons with 

exhibitors, significantly improving matchmaking efficiency.

On-site�Matchmaking�Sessions�during�FMR

The�2025“� Guangxi�Quality�Products”�Promotion�&�Showcase�Event�was�successfully�held�on-site�at�the�FMR�exhibition.

The event successfully brought together mul�ple resources, including 
government authori�es, chambers of commerce, industry associa�ons, 
and high-quality enterprises from both regions. It fully leveraged the 
pla�orm's role as a bridge and connector—promo�ng not only products, 
but also the regional brand image and industrial strengths of Guangxi. By 
combining on-stage presenta�ons with off-stage product tas�ng and 
business discussions, the event balanced a strong sense of ceremony with 
an open and flexible communica�on atmosphere, enabling par�cipants to 
experience products in depth, engage in efficient exchanges, and 
enhancing overall immersion and interac�vity.



3rd China Regional Retail Innovation Summit
 (Tangshan, September 16-18, 2025)

Industry Conferences

2nd Belgium Flanders Food Business 
Docking Meeting (October 16, 2025)

China-Vietnam Agricultural Product Trade Enterprise 
Docking Meeting (August 5, 2025)

Standard Empowers Brand Going Global to 
Achieve a New Quality Productivity Closed Loop 
(August 14, 2025)

Supermarket Private Label Insight Seminar 
(August 12, 2025)    

 Training Session



全年FMR&PLF共计为219家采购商，服务652次对接服务�
为470家供应商创造了⾃有品牌的合作商机

⼩红书���
宝藏⼯⼚宣传9家

视频号���
展商推荐24家

公众号���
宝藏⼯⼚宣传28家

荷兰阿姆斯特丹⾃有品牌展览会
�2025年5⽉20-21⽇

海外⾃有品牌展

线上对接及宣传推⼴ 宝藏⼯⼚推荐

美国芝加哥⾃有品牌展览会
�2025年11⽉17-18⽇

Overseas Private Label Exhibitions

World of Private Label” International Trade Show, 

Netherlands (May 20-21, 2025)

PLMA’s 2025 U.S. Private Label Trade Show,

Chicago, USA (November 17-18, 2025)

Online Docking & Promotion

Served 219 purchasers with 652 docking 

services throughout the year
Recommended 

Exhibitors: 38

Ecommendation of Treasure Factories

Recommended

 "Treasure Factories": 8

Recommended

 "Treasure Factories": 9        



9th�Private�Label�"Golden�Star�Awards"�Ceremony

⾃有品牌⾦星奖组委会

235

9TH

⾃有品牌⾦星奖组委会

62

19 11 5

9TH

2025
主题系列奖

⾃有品牌⾦星奖组委会

9TH

⾃有品牌⾦星奖组委会

9TH

⾃有品牌⾦星奖组委会

Participating 
Companies: 

78 
(53% YoY growth)

Participating 
Products: 

794 
(75% YoY growth)

As one of PLF's most important events

Founding history of 9 edi�ons

Highly regarded by the whole industry

EXCELLENT 
PRODUCT AWARD

THEME 
SERIES AWARD

SUPERIOR FLAGSHIP 
PRODUCT AWARD     
Facial Tissue

SUPERIOR FLAGSHIP 
PRODUCT AWARD    
Coconut Water

SUPERIOR FLAGSHIP 
PRODUCT AWARD     
Daily Nuts Mix          



⼤众媒体（排名不分先后）

访问官⽹，了解更多详情与规则
https://jxj.plfasia.com

@⾦星奖��官⽅⼩红书
���⾃有品牌卓越产品奖

@⾦星奖��官⽅⼩红书
���⾃有品牌“⾦星奖”

@⾦星奖���官⽅抖⾳号
垂直内容�深度解析/⼀⼿资讯

@⾦星奖���官⽅微信视频号
记录评奖⾼光时刻

参评零售⾃有品牌

850

11,000

400 

Golden�Star�Awards

Over 400

Total videos 
published

Total�views:�

Over8.5 
million    

        

Total followers
of official accounts             



100

Wechat�Official�
Account�Exposure

Industry�Media�Exposure

Total�views:�

233

8,000

1,000

1,900 Airport�&�High�Speed�Rail�Outdoor�Advertising

Media�Matrix

Over�1�million
times

News�Media�Exposure:�

Over
10 million times

Search�Engine�Exposure:�

Over
19 million

Over 
80 million



2025-2026

-Understand the development trends of private labels

-Gain in-depth insights into the behaviors 

of purchasers and factories

-Share the latest frontline industry data

-Investigate product innovation insights of private 

labels at home and abroad     

2025-2026

China�Private�Label�Development�Report



Thursday Saturday

2026


	页 1
	页 2
	页 3
	页 4
	页 5
	页 6
	页 7
	页 8
	页 9
	页 10
	页 11
	页 12
	页 13
	页 14
	页 15
	页 16
	页 17
	页 18

